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Study Objectives
and Approach




Study Objectives and Outputs

Commissioned by Hull City Council (July 2023) to
undertake:

1. An economic assessment of the creative and cultural
sector to help inform future bids (UNESCO) and cultural
strategy with a focus on music and film/TV production.

2. Am impact assessment of the creative industries and
the cultural sector including its employment and labour
market.

3. An infrastructure mapping exercise to identify Hull's
creative and cultural assets.
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Study Approach

Scoping and
Theme
Identification

(initial

Desk Research
(context setting,

Stakeholder

Impact
Engagement S LEE Reporting
sectoral data (online surveys (direct economic and Asset
analysis and asset and 1-2-1 Impact estimates
stakeholder auditing/ecosystem scoping
interviews) mapping)

through impact
discussions)

Database
modelling)

Refinement
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Economic Profile
and Impact




Creative and Cultural Employment (2015-21)

-

6976

Employed in
creative and
cultural roles (up
6.6%, 433)

+167.1%

in Software
Employment (+1,117)
Programmers/software
developers the most
common occupation

3180 +53.6%

Increase in Film/TV
Working in :I g Employment
Content (P o

(i.e. media, press, G - 1 2.5 /O

radio/TV).
Decline in Music

employment

9th 329

Of 16

comparators in Of the sector
CC employment hidden from
(7th for Film/ official statistics
TV and 12th for (2232)

Music)



430

Creative and cultural
enterprises (up 2.4%)

£
JITINIR

+50%

Increase in the Experiences
(performing arts, museums
etc.) sector

145

Software related enterprises
(up 3.6%)

dd5

no change in the number of
MUSIC enterprises

Creative and Cultural Businesses (2015-22)

+33%

Increase in Film/TV
enterprises(+5)

14th

Of 16 comparators in CC
enterprises (9th for Film/TV
and 14th for Music)

KADA :¥



£224.8m

Creative and Cultural
Sector GVA (2021)

+20.0% from 2015

000

Bl

£18.0m

wage equivalent
volunteering benefits

(2022/23)

=

£37,443

Creative and Cultural
sector GVA per
employee (2021)
+11.9% from 2015

%

£14.2m

economic impact of
household spend
on creative/cultural
activities

Economic Impact

Jap

£2.6m

Music Sector GVA
(2021)

£
LT

359,380

Visits to Hulls Museums
and Gallery sites and their

large events (2022/23)

£12.3m

Film and TV Sector
GVA (2021)

©

£25.9m

wellbeing benefits
of cultural activities
(2022/23)
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Stakeholder Insights




Stakeholder insights (1)
Cstmanorns | conovors

* Individuality * Communications &
Creative * Community profile
and Openness * Fragmentation
Cultural * International * Funding
Ecosystem IR LT - Growth threatens
« Ambitious unique culture
Creative * Variety of venues * Resilience & silo
and « Unused historical/ workdng
Cultural cultural buildings * Navigating as a
Asset » Location newecomer
Infrastructure affordability « Affordability (larger
venues)
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Stakeholder insights (2)

» Grassroots & Inclusive * Lack of skilled professionals
d di * Artists and record labels * Access to funding
eep dive « Affordability to create + Affordability to develop
careers
* Location attractiveness/ * Retaining large scale
affordability filming benefits
Film/TV * Emerging production * Retaining and attracting
deep dive companies talent
* Inclusive informal * Access to funding/shared
pathways space
@ . *» Sector-leading models * Nurturing new talent into
o000 Skills for young people and sustainable pathways

inclusivity including an
Arts Council NPO

pipeline

* Retaining and attracting
talent
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Skills Pathways




Skills Pathways

22.2% 0.5% -5%

Creative
and cultural
pathways at

level 2 (GCSE) and have dropped

represented by (22.5%-17.5%

have dropped

186%

Increase in
Postgraduate

creative pathways
between 2019/20

and 2021/22

of GCSE entries are Of all GCSE For entries in
in creative subjects (P entries are Creative A-levels

by 1% between
2019 and 2022

45

Apprenticeship
starts in creative
arts and media/
comms in
2021/22

Music and media/
film (2022)

-25.7%

Decline in UG
and PG music
pathways from
2019/20 to
2021/22

from 17/18 to
21/22)

400%

Rise in Media/
Film PG
pathways from
2019/20 to
2021/22



Asset Base




Hull’s distinctive creative and cultural offer

Event, High-profile
200-300 creative and 5000 events and
° ® Bands production Musicians .
omiNo representing spaces performing festivals
the city P across Hull Including Freedom
from large-scale Festival, The Sesh, Hull
concerts to boutique Jazz Festival
film production
studios
Arts and Creative lr.:.n;qu.e, . Perdf:;ma:tnce
community- ({D‘}) digital 15 ?t':'c an ~ aI" . eatre
-
based strengths marlt ime @\.« cluster
L] Ll . . t.
organisations _Uc.)é_ a growing a.ssel ° Err;?j\;actli\fns with
Hori tential innovation hub with niche i ternational
offering potential for from start-ups, to interests iti
other creative and Ps, : L ambitions
ltural multinationals reflecting historic
cuitrat tises specialisms
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Ik

50%

Have EPC
ratings
below C

24 +

Community
spaces

29

Listed
Buildings

4 &5

Production
companies;
Cinemas

93%

Hold 1+
event a
week

32

Museums,
galleries
and
Libraries

25%

Within 15 min

walk from
station

s

3&7

Theatres;
Touring
Groups

81%

Are
permanent
assets

4

Dance
venues

Asset Survey

160+

Assets
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Summary




Headlines (1)

. An exciting and challenging time for the creative and
cultural sector in Hull.

. Nearly 7000 people working in sector & 2200+
freelancers including vibrant digital creatives.

. Vital part of Hull's economy, employment and well-being.

. Skills pathways need promoting, reviving and funding.
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Headlines (2)

4. An incredible blend of cultural buildings, assets and organisations.
Potential for more (a) collaboration (b) enterprise (c) scale-up activity
(f) financial solutions. Raising their profile/promoting awareness
could further stimulate home-grown & new talent.

5. Excellent examples of community engagement and innovative
delivery in wider communities.

6. Promotion of bands/music & TV/filming location opportunities.

How might becoming a music city unlock new benefits & KADA

opportunities and build on the identified strengths of this study.....?



Observations?
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