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Study Objectives 

and Approach



Commissioned by Hull City Council (July 2023) to 

undertake: 

1. An economic assessment of the creative and cultural 

sector to help inform future bids (UNESCO) and cultural 

strategy with a focus on music and film/TV production. 

2. Am impact assessment of the creative industries and 

the cultural sector including its employment and labour 

market. 

3. An infrastructure mapping exercise to identify Hull’s 

creative and cultural assets. 
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Economic Profile 

and Impact



Creative and Cultural Employment (2015-21)



Creative and Cultural Businesses (2015-22)



Economic Impact



Stakeholder Insights



Stakeholder insights (1)



Stakeholder insights (2)



Skills Pathways



Skills Pathways



Asset Base



Hull’s distinctive creative and cultural offer







Summary



1. An exciting and challenging time for the creative and 

cultural sector in Hull.

2. Nearly 7000 people working in sector & 2200+ 

freelancers including vibrant digital creatives.

3. Vital part of Hull’s economy, employment and well-being. 

4. Skills pathways need promoting, reviving and funding. 
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4. An incredible blend of cultural buildings, assets and organisations. 

Potential for more (a) collaboration (b) enterprise  (c) scale-up activity 

(f) financial solutions. Raising their profile/promoting awareness 

could further stimulate home-grown & new talent.

5. Excellent examples of community engagement and innovative 

delivery in wider communities. 

6. Promotion of bands/music & TV/filming location opportunities.

How might becoming a music city unlock new benefits & 

opportunities and build on the identified strengths of this study…..? 
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Observations? 

Questions? 
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